
First it was the Matzo Ball. Then Meryl Engle moved into the 
construction business. Finally, a check for $57,365 was written. And 
it was all for charity’s sake.

Meryl is a vivacious 16-year-old junior at Blue Valley North whose 
natural passion is giving back—she’s a teen who thrives on philanthropic 
endeavors, and the bigger the better. In 2010 Engle sold a raft of tickets 
to the annual Matzo Ball and collected donations, raising several thousand 
dollars to benefit the Susan G. Komen Foundation for breast cancer  
research. Nordaunian, a local chapter of 
the Jewish teen youth group, BBYO, 
which raises money for charity, crowned 
her the esteemed Matzo Ball Queen 
during last year’s festivities. It hosts the 
76-year-old fundraiser; Meryl is involved 
in the BBYO organization.

As reigning queen, Meryl was inspired 
to conduct another charity project—and 
her thoughts were predictably large-scale. 
This time she wanted to raise money 
for another cancer nonprofit—a home-
grown cause called Head For the Cure 
Foundation (HFTC). Launched in 2003 
in memory of local advertising executive 
Matt Anthony’s brother, Chris, who lost 
a battle with brain cancer in February 
2003, the foundation hosts its flagship 
event, a 5K run, in Kansas City every 
spring. Beginning with 300 runners in 
2003, the HFTC 5K has grown to be one 
of the metro’s largest 5K events and in eight years, has raised more than 
$300,000 to build awareness and funding in the fight against brain cancer. 

And Meryl, like many people today, has been touched by cancer. She’s 
lost three grandparents to different types of cancer—pancreatic, lung, 
lymphoma. Several of her friends have lost parents or a relative to brain 
cancer. A best friend’s dad, who sits on the HFTC board, has a stepmom 
who is a cancer survivor.

“Making a commitment to raise money for cancer just made sense,” says Meryl.
Creative thinking kicked in, and Meryl became the architect of a brilliant 

fundraising collaboration: she proposed partnering with her uncle, Jim En-
gle, owner of James Engle Custom Homes. It was a perfect philanthropic 
blueprint, because Jim—or Uncle Jimmy to Meryl—was chomping at the 
bit to perform community service. His niece’s unbridled enthusiasm be-
came the impetus to jumpstart his plan.

That plan involved donating the profits from the sale of a house to 
HFTC—a house that Jim would build. Meryl’s job was to persuade the 

scores of subcontractors, trade workers and suppliers that Jim works with 
to provide their services at no cost or a reduced cost. 

Meryl and Jim started planning in April 2010—she was the public 
relations arm of the duo, sending letters, e-mails, making phone calls, 
scheduling face-to-face meetings with established businesspeople. A con-
fident Meryl was successful in her efforts, regardless of the fact that many 
people she solicited for donations were decades older.

“The subcontractors got excited,” says Meryl. “Some of them even com-
peted against each other for what service 
or product they wanted to donate.”

In the end—after hundreds of hours, 
thousands of passionate e-mails, phone 
calls and handwritten thank-you notes, 
Meryl and Jim secured 47 subcontractors. 
In the face of a comprised economy, this 
was an admirable accomplishment.

“Some of them made additional 
monetary contributions,” says Meryl.

The beautiful single-family home built 
in the Prairie Brook subdivision in Olathe 
as part of Meryl’s dream was sold. It closed 
on April 20, 2011 and the outgoing Mat-
zo Ball Queen presented her check for 
$57,365—profits from the sale—at the 
April 30 Matzo Ball to an ecstatic crowd 
and a grateful Matt Anthony.

Meryl’s take-away on her feat—she was 
careful when talking to Jim’s colleagues 
that they understood their participation 

in the house was to help change the world, not help her uncle—is perhaps 
best illustrated in her smile.

“I learned patience, time management but most importantly,” Meryl 
pauses, “that I can do anything I put my mind to.”

Like any person on a mission, Meryl Engle isn’t resting on her laurels. Word 
is out that she means business where charity is concerned. Meryl has been asked 
to get involved in a demonstration house being planned as part of Charlie’s 
House, a nonprofit formed following a 2-year-old Kansas City boy’s death after 
he tried to climb a 30 inch-tall dresser. Charlie’s House is dedicated to keeping 
the community informed and engaged when it comes to preventing injuries to 
children in and around the home, and the demonstration house will provide 
real-life scenarios, examples and resources on children’s safety.

No doubt Meryl’s forward-thinking vision will continue to develop into 
a crystal-clear voice for helping others. v

For more information on Head for the Cure, visit www.headforthecure.org.
For more information on Charlie’s House, visit www.charlieshouse.org.
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